D aud Sa g

— ———— e P we W P e R e

R YOO P TR E { YY YO CETERTI Y NP ST

S T G W RN

RO EEARRITRY R 5 RN PR PRI T T PR T ey TR ORI RS ORI TR AR YRR T R AR T e

Ceramic model of four men, three ‘grey beards’
and one younger man, eating a meal, seated or
kneeling on a bed-table, local name takhta, around
a green cloth with a bowl of apples, flat bread and
a white teapot. Ceramic, 1990’s from the Horniman

Collection.
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To “spill the tea” means to reveal secrets ?fzmobu&w\ t's Uw)\ Vé
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that came from China, in preference for
‘pure British’ tea, grown in India under
British rule.

In what way does our impression
of what tea represents impact our
experience of it?
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To “spill the tea” means to reveal secrets
or insider information that should be kept
quiet.

At one time, racist stereotypes were
utilised within tea advertising to
discourage the British from drinking tea
that came from China, in preference for
‘pure British’ tea, grown in India under
British rule.

In what way does our impression
of what tea represents impact our

experience of it?
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To “spill the tea” means to reveal secrets

or insider information that should be kept
quiet.

At one time, racist stereotypes were
utilised within tea advertising to
discourage the British from drinking tea
that came from China, in preference for
‘pure British’ tea, grown in India under
British rule.

In what way does our impression
of what tea represents impact our
experience of it?
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